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Security of Energy Supply
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Renewed interest in Nuclear Energy
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Need for European Energy Policy



PIME 2006   5

0

10

20

30

40

50

60

70

80

90

Fam
ily

Frie
nd

s

Env
iro

nmen
tal

 or
gs

Docto
rs

Scie
ntis

ts
Trad

e u
nions

Reli
gio

us o
rgs

The
 m

ed
ia 

Com
pan

ies
Gove

rnmen
t

Who can we Trust

Malcolm Grimston Chatham house
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Bridging the gap

Publics
60 % still against 
building new plant

Nuclear Organisation
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Communication Excellence
•Two way symmetric Shared Understanding

•Assess, understand & categorise publics Know stakeholders

•Boundary spanning role Build trust and credibility

•Strategic targeting of publics Focus messages

•Focus messages through opinion formers Focus messages/trust & credibility

•Strategic Role Knowledge base of communication team
•Participative culture

Creating a level playing field 

Innovative Communication

Learn from Others
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Need to Create a Level Playing field
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Need to create a level 
playing field in-order to 
increase awareness of the 
energy problem
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• Interactive energy game, developed by ECN /NRG
Creating a Level Playing field
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Innovative communication

• V GAS Energy, Lifestyles & Climate 

Creating a Level Playing field
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Creating a Level Playing field
Will shortly be available on the BBC web site



PIME 2006   16

Creating a Level Playing field 
Will shortly be available on the BBC web site
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Creating a Level Playing field 
Will shortly be available on the BBC web site
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https://www.hfpeurope.org/

• Energy
• Population
• Energy demand
• Fossil energy Climate, resources
• Renewable energy, solar, wind and hydro, biomass, other
• Nuclear

Create a level “ENERGY” playing field
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Create a level “ENERGY” playing field

“I believe it is time that we developed within Europe 
a common European energy policy.”
………………………………………Tony Blair 

As Communicators we need to develop a common 
understanding of all energy issues, creating a joint 
problem definition, which will in turn lead to conscious 
and informed choices of the energy at our disposal

We can not afford to wait until energy is in short supply, 
now is the time to act
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The Hydrogen Economy
• What can we learn
• Public perception “Hydrogen is very dangerous”
• Tackle the problem 
• Strong visual impact

Learning From Others
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The Hydrogen Economy
Learning From Others
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The Hydrogen Economy

Learning From Others
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The Hydrogen Economy

Learning From Others
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The Hydrogen Economy

Learning From Others



PIME 2006   25

The Hydrogen Economy

• When can we use this technology ?
• When will the cars be available ?
• Why do we have to wait so long ?



Communication Innovation
“ thinking out of the box “

• What happens in the operating 
theatre when the wind drops or 
it’s a typical cloudy day.
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The Hydrogen Economy

Need to look around us 

When the lights go out-BBC dramatised documentary

John de Mol, “what interests different ages /social classes”

Are we making people think , World food Programme
“donate your dessert”

Learning From Others



PIME 2006   28

Communication Innovation
“ thinking out of the box “
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Innovative communication

• Nuclear /Nuclear research 
• Complex = lack of understanding = DANGEROUS
• Visual simplification
• Need to move from a monologue to a dialogue
• Need to understand the concerns of the audience.

“Tailor the language, education, science understanding”
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Clean Energy Art Competition

•2-way communication

•Monologue to Dialogue
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Innovative communication

Tailor the language, 
education, science 
understanding

Nuclear research is 
always so complex….
For the first time I can 
grasp the different 
concepts “

Member of the European Parliament
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Need to be critical

E = MC2 



E = MC2

The Core and the apple peel Björn Wahlström
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Communication Innovation
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Innovative communication

• Current energy advertising
• Public perception ?
• Plentiful supply of Green energy for each household
• Increased energy use ?
• Need to react to this misleading information

Silence = concur



•Share Best Practices
•Focus valuable manpower
•Share resources

“We are all in one boat”

(EPZ)
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Bridging the gap

Publics

Nuclear Organisation
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Communication is not simply about sending 
messages; it is about creating and sharing a meaning 

Nuclear facility 
management

Publics

excellence

Communication 

Awareness
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•Create a level playing field for energy issues
Conclusions

•Security of energy supply

•CO2 emissions

•Energy savings

•Merits of different energy 
sources /carriers

•Fundamental social / 
energy needs
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• Share best practices
• Use 2-way communications
• Learn from other industries /sectors, we are not alone
• Create awareness for the real imminent energy needs of 

society 

Conclusions


