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A 4-year project (2008-2011) 
The main results of the first 20 month: 
• to reach young people

• to be present all around France

• to have a common language in each site

• to get immediate visibility on reopening

2 - PIME AWARD 2010 - EDF Centres for Visitors – February 2010



3 - PIME AWARD 2010 - EDF Centres for Visitors – February 2010

A national driven goal

• creation of a new concept

• identification of priority industrial sites

• formation of national and local teams



Brennilis

Saint-Alban

Fessenheim

2010 - 2011: 14 other nuclear centres will be renewed

Civaux

Chinon

2009: 5 nuclear visitor centres have been renewed

Renewal: « 10 centres per year »
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The new concept 
• adaptable to all size centres

• interactive & educational

• 3 languages

• competent guides

• free of charge
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1 scenario – 7 subjects

6 - PIME AWARD 2010 - EDF Centres for Visitors – February 2010



The energy challenges  /  The history of electricity
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The different forms of energy generation
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« How does it work? »
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The environment /  The skills and jobs
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The « tree of questions »
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Constat: increasing number of visitors

AFTER renewal

Brennilis

Saint-Alban

Fessenheim

BEFORE renewal

28  visitors 253  visitors

118  visitors 351  visitors

132  visitors 1274  visitors

Figures including number of visitors per month at the information 
centre and in the power plant 
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« EDF opens its
doors once again »

« The public is delighted » « Fessenheim has 
unveiled its secrets »

« La Maison du Lac is
EDF’s open window

to Brennilis »
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Constat: positive perception in newspapers



APPENDICES
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Internal Communication Campaign

« A complete facelift »
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Context

• To find the link with the public and continue to welcome 
them in our 19 nuclear power plants, after a low activity 
due to 9/11/2001, 

• To give an attractive and modern image of nuclear energy

• To create a national driven project adaptable for all our 
energy generation sites

16 - PIME AWARD 2010 - EDF Centres for Visitors – February 2010



Objectives

• To have a more open policy towards our neighbours

• To give education and recruitment information to young people

• To offer unified and contemporary EDF image all around France
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