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 >> Context 
 

• Total phase out of nuclear energy in Belgium by 2025  

 

• Belgians in general unaware of the many and multiple applications           
of the nuclear technology 

 

• Nuclear industry is perceived as a cold and hard industry 
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 >> Campaign objectives 

 

Show the utility and added value of the nuclear 
technology in people’s daily lives 

 

 

Show its diversity and many different applications 

 

 

 

Humanise the sector and give the sector a human face 
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 >> Campaign tactics  
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 >> Campaign tactics  

 

>> to different stakeholders 

 

>> in a tailored made & segregated approach 

 

>> across different communication channels 

 

>> along specific communication moments 
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To illustrate these objectives  



 >> Target groups  

 

>> general public 
>> politicians  

>> journalists 
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 >> Humanisation campaign 
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 Real people, working in diverse applications of the nuclear technology 
in Belgium, were asked to speak about their job, their passion, and the 
way their profession (and the nuclear application in which they are 
experts) contributes positively to people’s daily lives, often without 
most Belgians being aware. Different people, at different professional 
levels, spoke in their own words about their job and passion. 
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 >> Humanisation campaign 
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 >> Humanisation campaign 
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« Trying to explain to a 
patient that we are 
going to inject a 
radioactive product into 
his body is difficult from 
time to time …. » 



 >> Humanisation campaign 
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« … explaining to 
patients that this 
treatment will help to 
get them cured, mostly 
helps to reassure them » 



 >> Humanisation campaign 
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 >> Campaign results  

 

>> increase in website visits: from 600 to 5000 
unique visitors per day 

 

>> increased spent time on website : currently 
on average 2 minutes 

 

>> YOY growth :  

– october 2011  >>  2.000 visits / month 

– october 2012  >>  25.000 visits / month 

– october 2013  >>  50.000 visits / month 
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 >> Campaign results  

 

>> Facebook: almost 3000 new likes in 1 month 

 

>> User engagement on facebook (debating the 
FB posts) 

 

>> Twitter followers and engagement with tweets 
keep increasing 

 

>> LinkedIn page to be lauched soon  
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 >> Target groups  

 

>> general public 

>> politicians  
>> journalists 
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 >> Actions towards politicians 
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>> Feed politicians with correct and factual information about 
different aspects of the nuclear technology.  

  

 Once again, the objective is to illustrate  

  - the diversity of the nuclear technology in Belgium,  

  - its diverse applications,  

  - the Belgian knowhow in this domain and  

  - the added value of the technology in people’s daily lives 
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 >> Actions towards journalists 
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>> Feed journalists with correct and factual information about 
different aspects of the nuclear technology.  

  

 Once again, the objective is to illustrate  

  - the diversity of the nuclear technology in Belgium,  

  - its diverse applications,  

  - the Belgian knowhow in this domain and  

  - the added value of the technology in people’s daily lives 

 



 >> Actions towards journalists 
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• Organizing press briefings: we present the outcome of public 
opinion polls, key facts about one or several aspects of the 
nuclear technology and its added value in people’s lives 

• Tour of Belgium: we invite them (on different occasions and 
different locations) to visit a nuclear facility or illustrate the 
added value of a specific application of the nuclear technology  

• Journey of an isotope: we invited a journalist to follow the 
journey of a medical radio-isotope, to be injected in a patient, 
from the cyclotron where it was produced to the hospital where 
the patient is ready to be injected with it. 

• Projection of Pandora’s Promise : we invited director Robert 
Stone to come speak to the media about the movie and the 
rationale in it.  

• Organisation of events with keynote speakers : we invite 
speakers to address a press audience  

 



 >> Tour of Belgium 
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 >> IAEA laboratories, Vienna 
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 >> Journey of an isotope 
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 >> Pandora’s Promise 
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>> NY Event with BE Secretary of State 
for Energy as keynote speaker 
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 >> Thank you! 

43 



 >> Further information 
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