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Energy mix 

Coal Gas Renewables Nuclear 
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Nuclear 
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Low carbon 

Energy security 

Jobs & Skills 

Clean 

Affordable Reliable 
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Budget 

Powerful 
Facts 
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How… 

A new  
conversation  

Simplify  

Engage  
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@NIAUK URENCO 

launches Powerful Facts 

campaign to promote 

nuclear energy 

http://bit.ly/10Q3tF1  
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The campaign…  
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The tactics  

• Simple and compelling messages  

• Eye-catching graphics 

• Bite-size information 

• Easy to share across channels 
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Public 

Sector 

Employees 

Website Intranet AboutU 

Facebook Twitter LinkedIn 

On-site posters 

Audiences & Tools  

Audiences Tools/Channels  
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URENCO employee’s 

winning  

Powerful Fact  
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+7,000% 
Web traffic 

+ 49% 
internal web traffic 

12% 
social media 

+6% 
twitter 

251 
Facebook shares 

20.84% 
LinkedIn Mail open rate  

Results 
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Next steps  

Educational 

programmes 

Two-way 

dialogue 



What’s your Powerful Fact? 

Tweet us:  

 

@urencogroup 

 

Thank you 

 


